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Brief introduction to the Global Financial 

Education Program



Purpose of the Global Financial 

Education Program

To improve levels 

of financial literacy 

among low income 

households in 

developing 

countries



Objectives of financial education

Current Behaviors  Desired Behaviors



The GFEP Curriculum

Core Curriculum

• Budgeting

• Savings

• Debt Management

• Bank Services

• Financial Negotiations

Specialized Modules

• Risk Management 

and Insurance 

• Young People

• Remittances

• Consumer Protection
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Curriculum Components

• Trainers’ Guides 

• Training of Trainers Manuals

• Content Notes 

• Implementation Guidance 

– Market Research Guidance

– Outcomes Guidance

– Adaptation Guidance

– Adult Learning Principles & 

Curriculum Design



Dissemination Channels

Partners
• Financial service providers

• Microfinance networks

• Training institutions

• Other development 
organizations 

Activities
• Regional TOTs

• Country TOTs

• End user training by partners

• Other dissemination channels: 
radio, television, media, print



The GFEP Risk Management and 

Insurance Module



Objective of the module

To develop financial 

education materials to 

teach the clients of 

MFIs/NGOs about risk 

management and 

insurance 



Components of the Curriculum

• Trainers’ Guides 

• Training of Trainers Manuals

• Content Note 



Examples of adaptation to comic books



Curriculum Learning Sessions

1. Understanding Risk 7. Introducing Formal 

Insurance

2. Responding to Risk 8. What You Need to Know 

about Insurance

3. React and Recover 8A …Life Insurance

4. Save Regularly 8B …Property Insurance

5. Savings and Risk 

Management

8C …Health Insurance

6. Understanding Pooled 

Risk

9.  Final Question and 

Answer



MicroEnsure Project 2008 
Key activities

• Market research with clients in Philippines and 

Uganda

• Adaptation of the Risk Management and Insurance 

module for MicroEnsure

• Development of comic books on credit life insurance

• Pilot testing of adapted module and comic books to 

ensure relevance to target market



MicroEnsure Project 2008

Market Research Objectives

• Understand clients’ risks and existing coping 

strategies

• Determine their level of knowledge and 

understanding about insurance

• Identify their training needs and preferences



MicroEnsure Project 2008

Key Findings from Market Research

• Risks identified by clients

o Sickness

o Accident

o Death

o Theft

• Coping strategies

o Borrowing

o Selling assets

o Assistance from family/friends

o Working more

o Saving



Key Findings from Market Research

2008 (continued)

• Knowledge gaps

o how insurance works

o common insurance terms

o filling out forms

o claims process

o coverage  

• Perception about insurance – belief that costs outweigh 

benefits because: 

o Many think reactively instead of proactively

o If they don’t make a claim, they feel they are paying for nothing

o Distrust of insurance companies



MicroEnsure: Comic Books

• Topic: The benefits of credit life 

insurance

• Philippines: “Do You Feel Secure?”

• Uganda: “A Friend in Need”

“I really need to be prepared for the future, 

especially for emergencies.” 

– client in the Philippines



Quotes from Participants in the Pilot Tests

“ Protective measures! I have not thought of them. I always thought 

reaction.”

“What I learned here will help me make a difference in my life.”

“It’s only now that I became interested in insurance.”

“Insurance is not only for the rich!”

“The storyline [of the comic book] is good.  It is a depiction of our 

lives.”



Results from Pilot Test

Participants now report that they:

• Place higher value on insurance than before training

• No longer feel bad about paying premiums, even if 

the insured event doesn’t occur

• Plan to continue to take out loans in order to be 

insured

• Want to have their whole family covered by insurance 

Conclusion: Curriculum and comic books are relevant, 

useful and interesting to participants in both Uganda 

and the Philippines.



Challenges and Lessons 



 Be strategic

1. How can  Insurance Education help you achieve your 
goals? Resources? Sustainability?

2. Conduct market research to identify content and 
delivery of  Insurance Education for your target group

3. Select delivery channel

o Education versus marketing

o Face to face or using mass media

4. Carefully adapt and pilot test

5. Measure outcomes



 Think outside the box

Mass media:  TV, 

Radio, Print

Comics

Street Theatre

Road shows

Contests

Games



Thank you!

For more information contact 

Monique Cohen, President  

Microfinance Opportunities

moniquec@mfopps.org

www.microfinanceopportunities.org

www.globalfinancialeducation.org

mailto:juliel@mfopps.org
http://www.microfinanceopportunities.org/
http://www.globalfinancialeducation.org/

